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Coca-Cola Has A Whole Program Devoted To Eliminating Tap Water From Restaurants
In 2010, the Coca-Cola Company proved its deep sense of social responsibility by turning its attention to one of the worst problems ravaging America: restaurants losing revenue because too many people are saying "Just water, please" instead of "Gimme a Coke." Being its ever-woke self, the company decided to help. Thus was born Cap the Tap, a program billed in its official website as "a campaign to end water waste." Coca-Cola's own written materials, however, betray a somewhat less altruistic goal: to teach "crew members or wait staff suggestive selling techniques to convert requests for tap water into orders for revenue-generating beverages."

.The program trains and incentivizes waiters to first push diet sodas, iced teas, and smoothies on customers, but if the stubborn customers insist on drinking water, then it should at least be of the bottled type (like, oh, Coca-Cola's Dasani, for instance). What's so absurd about all of this is that a one-liter bottle of water takes more water to produce than it contains. Bottled water is also environmentally disastrous, sometimes worse for kids than tap water (which is better regulated and safer), and is in fact often tap water itself.

BAYER

You may recognize Bayer as the maker of Aspirin. They’re one of the top pharmaceutical companies in the world. In 1984, they discovered that one of the products they were selling—a medicine to induce blood clotting—was infecting people with H.I.V. So like any responsible company, they stopped marketing it and developed a safer medicine—right before exporting all of the contaminated medicine to Asia and Latin America, where it continued to be sold. They even continued making the H.I.V. infected medicine for another few months, because it was cheaper to produce than the new version—this was again sold straight to developing countries.
Six thousand people in the US were known to have contracted H.I.V. and AIDS from the medicine—but how many died from the tainted medicine overseas? At least 100,000 units of the medication made their way to Asia and Argentina after Bayer stopped selling it in America.
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Nestle appointted uniformed nurses to distribute
the baby formula to poor mothers in the Third
World for free, long enough for lactating mother’s
milk to dry up. The mother and child now became
entirely dependent on Nestle’s infant formula, and
since most of them could not afford the formula,
they gave their children an insufficient quantity of
the formula. The formula also required clean
water, which most mothers could not access.

The World Health Organization found children

in developing countries who fed on Nestle’s
infant-formula had mortality rates five to ten times
greater than that of breast-fed children.
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Hal|t05|s makes
= you unpopular

Until the *20s, Halitosis was an obscure, virtually
unknown medical term. Listerine appropriated it to
sell their then-antiseptic as mouthwash. Around the
same time, they were also selling cigarettes, which
cause bad breath.
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IBM created
the “Death
Caleulator”—
an early precursor
to the computer—
to help Nazis
keep track of
concentration—

camps.

The Nazis could:
track people’s
religion, location,
and form of
execution; using
punch.cards.
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oo |’ stated

mission may be to
provide “unbiased,
accurate, and free
access to
information,” but
-when Elinor Mills, a
reporter with the

tech news service
“cnet, ran a search on
Google CEO Eric
Schmidt and
published the
results, Google

« claimed that the
information was a
security threat, and
announced it was
blacklisting cnet’s
reporters for a year.
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In the 19705, many IKEA fumiture items were built in East "}
Germany - often by prisoners in “slave labor’ conditions.
The compagy apologized in 2012.
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%/ Kios Wish Network

where dreams really do come true!

ATOTAL OF $127 MILLIONS WERE RAISED BY THIS NETWORK
OF CHARITY.

$109.8 MILLIONS OF THE COLLECTED AMOUNT WERE PAID
TO TELEMARKETERS.

$18.1 MILLIONS WERE PAID TO THE CHARITY BODY
LE. WORKERS.

§3.2 MILLIONS FOR THE DYING CHILDREN.

ONLY 2.5% OF THE COLLECTED SUM
WERE ACTUALLY USED FOR THE CAUSE




